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Section I: 

AMENDMENT UNDER 37 CFR §1,121 to the 
CLAIMS 

Claim 1 (currently amended): 

A method for conducting analysis of consumer reaction to marketing and 
advertising messages and campaigns over computer networks such as the Interne t, said 
marketing and advertising m e ssages being delivered from a s e rver c o mputer to a clien t 
device via a Lumputer netw o rk in f o rms such as web objects, giapliit image files, audio 
recording files, and lidcu j>Lgiu e nt fil e s, said m e thod comprising the steps of: 

transmitting a selected advertising message from a server computer to a client 
device for presentation to a consumer use r . said advertising message including at least 
one electronic data item selected firom the eroun of a web object, a graphic image file, an 
audio recording file, and a video segment file : 

automatically recording at least one consumer user reaction o n a tim e d in t erval 
basis relative t o at a predetermined delay firom the time of presentation of said selected 
advertising message without requiring action from said consumer user : and 

transmitting unc or more said recorded consumer user reactions to a marketing 
server from said client device via a computer network such that said recorded consumer 
user reaction niay be reviewed or oQiciwise analyzed . 

Claim 2 (original): 

The method as set forth in Claim 1 wherein said step of recording at least one consinner 
user reaction comprises capturing a visual image of a consumer user's face from an 
electronic camera associated with said client device. 

Claim 3 (original): 

The method as set forth in Claim 2 further comprising the step of automatically analyzing 
said captured visual images for indications of favorable, disfavorable, and indifferent 
reactions to said advertising message. 
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Claim 4 (original); 

The method as set forth in Claim 1 wherdn said set of recording at least one consumer 
user reaction comprises capturing an audible recording from a microphone associated 
with said client device. 

Claim 5 (original): 

The method as set forth in Claim 4 further comprising the step of automatically analyzing 
said captured audible recordings for indications of favorable, disfiavorable, and indifferent 
reactions to said advertising message. 

Claim 6 (original): 

The method as set forth in Claim 1 further comprising the step of collecting transmitted 
recorded consumer user reactions for a plurality of consumer users for further analysis on 
a group or statistical basis. 

Claim 7 (original): 

The method as set forth in Claim 1 further comprising the step of collecting transmitted 
recorded consumer user reactions for a single consumer user during a thread of browsing 
advertisement for further analysis of a consimier user's reaction to a series of 
advertisements or presentations. 

Claim 8 (original): 

The method as set forth in Claim 1 further comprising the step of selecting additional 
advertising messages for transmission to a consumer user based upon a consumer user's 
preferences and a consumer user's historical reaction to previous advertising messages. 
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Claim 9 (currently amended): 

A computer-readable medium containing program code for conducting analysis of 
consumer reaction to marketing and advertising messages and campaigns uvci Luuiputtr 
ne t works such as th e Liteme t , said marketing and advcitisiiig messages being delive r ed 
from a sei ' vci - c o jnputci tu a client d e vice via a computer netw o rk in f o ms such as web 
objec t s, graphic image fil e s, said client devices being capabl e of exccutmg progi ' am code, 
said program code when executed causing a client device to perform the steps of: 

receiving bv said client device an advertising message from a server computer via 
a computer network for presentation to a consumer user , g^id adYgrtismg m^sagp 
includinp at least one electronic data item selected from the group of a web object a 
graphic unage file, an audio recording file, and a video segment file : 

automatically recording at least one consumer user reactio n mi a timed mtei - val 
basis relativ e to at a predetermined delay from the time of presentation of said advertising 
message; and 

transmitting uu e or more said recorded consumer user reactions to a marketing 
server from said chent device via a computer network such tlia t said r e cord e d c o nsumer 
u&ci Inaction may be icvieweJ ui oUi e r wise analyzed . 



Claim 10 (original): 

The computer-readable medium as set forth in Claim 9 wherein said program code for 
recording at least one consumer user reaction comprises program code for capturing a 
visual image of a consumer user's face from an electronic camera associated with said 
cUent device. 

Claim 1 1 (original): 

The computer-readable medium as set forth in Claim 10 further comprising program code 
for automatically analyzing said captured visual images for indications of favorable, 
disfavorable, and indifferent reactions to said advertising message. 
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Claim 12 (original): 

The computer-readable medium as set forth in Claim 9 wherein said program code for 
recording at least one consumer user reaction comprises program code for capturing an 
audible recording &om a microphone associated with said client device. 

Claims 13-19 (canceled). 

Claim 20 (currentiy amended): 

A system for conducting analysis of consumer reaction to marketing and advertising 
messages and campaigns ovci Lomputei ' networks such a& tlit lutLiuel, said niaikcting and 
aJvutising messages being delivered fcom a server computer to a client device via a 
computer network hi [uiins such as web objtcls, gi - aphit image files, said cliuit device 
having a p rocess or f o r exccutrng pi - og r am c o de, a netwo r k iiilLifacc for ccmmuiiiLaling t o 
a sLi vu via a Lumputcr xa^Lwork^ at leas t one user o u t put device, and at least one user 
input device, said system comprising: 

[[an]] a receiver disposed in said cUent device for jTO^jying advertising messages 
from a server vi a a computer netwoik dirougli said ne t wuik intCAface ; 

an advertising message presenter disposed in said cUent device for presenting an 
advertising message to consumer user: 

a consumer user reaction recorder disposed in said clien t device, operable oira 
Limed interval basis iclaUvc t o the on a pre-determined del av from a time of presentation 
of said received advertising message; and 

a reaction transmitter disposed in said client device for sending one ui more said 
recorded consumer user reactions to a marketing server fipum said client device via a 
computer network such that said itcorded cuiisumer user reac t ion may be reviewed tar 
otherwise aiial)>zed . 



PAGE 6/18 « RCVD AT 9/29/2004 3:56:09 PM [Eastern Daylight Time] * 8VR:U8PT0-EFXRF-1/5 * DNi8:8729306 * C8ID:4054402465 * DURATION (mm-ss):08-02 



09/29/2004 14:46 FAX 4054402465 

Serial No, 09/731,870 



Franklin Gray Patents 
Mark Joseph Hamzy 



31007 



Page 6 of 17 



Claim 21 (original): 

The system as set forth in Claim 20 wherein said recorder for a consumer xiser reaction 
comprises a visual image capturing device for recording an image of a consiimer user's 
face from an electronic camera associated with said client device. 

Claim 22 (original); 

The system medium as set forth in Claim 21 further comprising an analyzer for analysis 
of said captured visual images for indications of favorable, disfavorable, and indifferent 
reactions to said advertising message. 

Claim 23 (original): 

The system as set forth in Claim 20 wherein said recorder for a consumer user reaction 
comprises an audible sound recorder for recording sound from a microphone associated 
with said client device. 

Claims 24 - 30 (canceled). 
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